[ YOUR NAME ]

UX Designer

[ City, State ] « [ your.email@example.com] « [(000) 000-0000] < [linkedin.com/in/yourname] « [yourportfolio.com ]

I PROFESSIONAL SUMMARY

[ UX designer summary — years of experience, your process (research to high-fidelity), and how your work improves product metrics. Link
your portfolio above. ]

| pESIGN skiLLs

Design: [ User Research ], [ Wireframing ], [ Prototyping ], [ Design Systems ]
Tools: [ Figma ], [ Figlam ], [ Maze ]
Methods: [ Usability Testing ], [ Accessibility (WCAG) ], [ 1A ]

| EXPERIENCE

[ UX Designer ] [ Mon Year ] — Present

[ Company Name ] — [ City, State ]

e [ Achievement with a metric — what you did, how, and the measurable result (e.g. increased X by Y% or saved $2). Start with a strong
action verb. ]

e [ Achievement with a metric — quantify scope, scale or impact. ]

e [ Achievement with a metric — focus on outcomes, not duties. ]

[ UX Designer ] [ Mon Year ] — [ Mon Year ]

[ Previous Company ] — [ City, State ]

e [ Achievement with a metric — what you did, how, and the measurable result (e.g. increased X by Y% or saved $Z). Start with a strong
action verb. ]

e [ Achievement with a metric — quantify scope, scale or impact. ]

| PrOJECTS

[ Case Study / Portfolio Piece ] [ Role & Tools ]
e [ Problem, what you designed, and the measurable UX outcome. ]

| ebucaTion

[ B.F.A./B.S. in Design, HCI or related ] [ Year]
[ University Name ] — [ City, State ]



